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Part 3 of the report (MS Excel database format) will provide detailed information on 120 cities in Asia Pacific.
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Sources aand MMethodology
Global MMass TTransit RResearch's industry analysts have utilised primary and secondary research sources in preparing this report.

Primary sources include information obtained through telephone interviews and emails from public transport authorities, operators and

regulators. Secondary sources include, but are not limited to, project websites and status reports; websites, annual reports, capital

programmes and financial reports of transport authorities and operators; documentation provided by relevant financing institutions;

investor presentations; analyst reports; government plans and documents; websites of ministries and regulators; websites of industry

associations; internal and external proprietory databases; news articles; and press releases. Wherever applicable, research sources are

cited within the report.

Our analysts and researchers have combined the information from these primary and secondary sources with their industry expertise

to synthesise the qualititative and quantitative analyses presented in this report. In cases where data was not available, we have used

the estimates from authentic published reports or press releases. 

Great care has been taken to ensure that all analyses are supported by facts. In situations where facts were not available and assumptions

were made to conduct analyses, we have explained our assumptions and our methods of estimation. 

Global MMass TTransit RResearch has taken every possible precaution to provide information based on/from resources it believes are most

accurate and reliable. It, however, shall not be liable for losses or consequences, if any, arising from the use of the information 

contained in the document.

About tthe PPublishers 
Global MMass TTransit is a leading provider of information and analysis on the global mass transit industry. It publishes the Global MMass

Transit RReport (a monthly newsletter) and Global MMass TTransit WWeekly (a weekly update). It also operates the

www.globalmasstransit.net website.

Through these products, Global MMass TTransit provides information on all key developments, trends and issues in the sector; tracks

major projects, contracts and investments; profiles leading mass transit authorities/operators and discusses their strategies; reports

on regulatory initiatives and examines their implementation; provides the latest available data and statistics; and features views and

perspectives of experts and top industry players.

Our CClients
Our clients include leading global organisations such as Accenture, AAcciona IInfraestructuras, AAECOM, AAgence MMétropolitaine dde

Transport ((AMT), AAnsaldo SSTS, AAnsaldoBreda SSpA, AAshok LLeyland, BBAE SSystems, BBombardier TTransportation, CCAF, CClever DDevices,

Confidex LLimited, CCorredor IInsurgentes SSA dde CCV ((CISA), DDB SStadtverkehr GGmbH, EEuropean BBank ffor RReconstruction aand

Development, EEvoBus GGmbH ((Daimler), GGFI GGenfare, GGiesecke && DDevrient GGmbH, HHalcrow, HHarrington-HHughes && AAssociates

Incorporated, HHöft && WWessel AAG, HHOK, HHUBNER GGmbH, IIMG CConsulting, IINIT AAG, IIVU TTraffic TTechnologies AAG, KKEOLIS, KKnorr-BBremse

SfS GGmbH, LLand TTransport AAuthority SSingapore, LLuminator, MMetropolitana MMilanese SSpA, MMobitec, NNXP SSemiconductors, PParker

Hannifin CCorporation, PPöyry PPLC, PPricewaterhouseCoopers, RRATP, RRingrollers –– aa ddivision oof DDCD DDORBYL, RRogers CCorporation,

Selectron SSystems AAG, SSerco, SSiemens, SSNC-LLavalin, SSojitz CCorporation, SSwissrail, TTait RRadio, TTata RRealty aand IInfrastructure LLimited,

Technatomy CCorporation, TTEMSA EEurope NNV, TThales RRail SSignalling SSolutions, TThetis SSpA, TTraktionssysteme AAustria, TTrapeze GGroup,

Unipart RRail, VVDV-KKernapplikations GGmbH && CCo. KKG, VVossloh EEspaña, WWorleyParsons, aand ZZF FFriedrichshafen AAG.
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